PeknamHaTa
KOMYHUKaLMA 3a

_‘ neKkapcTtBa - KakBo ce
&) Kpme 3a nocnaHuarta?

A



KoOMyHUKauna nnu peknamar???
Peknama unm KoMmyHukaumna???

O6LlyBaHeTo ce criy4dBa B
Cb3HaHUETO Ha cnyLwlartensd, a
HEe Ha ropopeLuus.

Mutep Odpaksp




KOMyHUKaLua 3a
nekKapcraa’

» UHpOopMUpaHe - npenocrtaBsaHe Ha
CBeAeHunsa, CbobLLLEHNA N AAHHK 34
neKkapcTBaTa U paLMoHa/iHATa ynoTpeba.

» PeknlaMa - ctTumynmnpaHe Ha npegnuceaHe,
OTNyCcKaHe, TbpceHe U ynoTpeba Ha
NIeKapcCTBa.







YyaCcTHULLU B npoL.eca
Ha KOMYHUKaALLUA

» PerynaTtopHa areHuusa - ogobpeHaTa
MH(OPMALLMA 3a JleKapCTBaTa.

» MeaUMLMHCKM cneunanunucTm -
npeannceaHe, oTNycKkaHe U KOHTPO/
Ha ynoTpebaTa.

» PapMaLLleBTUYHU NMPOU3BOAUTENN -
MH(OPMALLUA U peKksaMa.

» Meauun - KaHan 3a npegaBaHe Ha
MH(OPMALLMATA U peKnaMaTa.

» MauneHTn - n360p n ynotpeba.



MepauneH nasap (18-49) B bvrarapus

Index
90% l

84% 84%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Watched TV OOH: Seen in the Use Internet once Listened to radio Read at least one Read at least one Read at least one Read at least one Go to cinema once Read at least one
yesterday past WEEK a month or more yesteday daily newspaper weekly newspaper monthly magazine weekly magazine a month or more fortnightly

magazine

data source: TGl




30% 4

20% A

10% A

0% -

NuTepHeT — Bvarapua (2010)

WHTepHeT neHeTpauus o 18-49

YecToTa Ha U3MON3BAHE HA
UHTepHeT

40%

30%
Internet user, 30%
Internet 53%
NON-user, 20%
47%

10%

0%

Every 2 -3 times a About once a About once a About once a Once every 2  Less often
day/Most week week fortnight month or 3 months
days

e Internet neHeTpaumATa e BUCOKa cpes
18-49 rogmwHute — 53% ca penoBHO

Yacose n3nonssaHe Ha NHTepHeT L% NON3BaLLM.
npes3 nocnenHna mecel,
11% e 1/3 ot 18-49 roaulHKUTE M3NOAN3BaT

NUHTepHeT eXxxeaHeBHO.
e 1/5 oT Ta3u uenesa rpyna cbpoupaTt B
NHTepHeT Hag 20 yaca/meceyHo.

Less than 5 - More than 25

data source: TGl



Mpomouuna n peknama 3a
dapmaueBTUYHaTaA MHAYCTPUA
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Source: N Engl J Med 2007;357:673-81. 2005 Dollars 8




MonesHa nn e uUHGopmauuaTa or
MeaAULMUHCKUTE npeacTaButenn?

60% -

50% A

40% A

30% A

20% A

10% -

0% -

MHoro Manko  He MHoro He be3s orroBop



MeaununHCKUTE cneumanmcTu 3a TOYHOCT U
aKypaTHOCT HAa UHdOPMaALIMATA OT
MeaAUUUHCKUTE npeacTaBuTenu

80%
70%
60%
50%
40%
30%
20%
10%

0%

Mmnoro Manako

He mHOI0O He be3s orroBop

Kaiser Family Foundation Report March, 2009



U3uuTtaTte n uanarta IMCTOBKa Npeaun Aa
ynoTpebure nekapcTBseHnA NpoayKT?

80%

70%

70% -

60% -

50% -
B pa

40% - B yeTaa AOHAKBAE, HO He UANaTa

He

30% 7

20% -
10%

10% -

0% -
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PeknaMHa KOMYHUKaLUA - NOKPpUTUE

MeguumHcku cneymnanuctu: Bue exegqHeBHO MauneHTn: Bue exxeaHeBHO rnepare,
rneparte, cnywarte Unu BuXXaaTe peknamu cnywarte unu BuxpaTe peknamu 3a
nekapcrsa? nekapcrtsa?

45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

70%
60%
50%

40%

30%
20%
10%

0%

B4a Cmpewmsi ce 9a 2u uzbsiceam [ He, criyyea Mu ce psiOKo @/[a 1 Cmpewmsi ce Oa 2u usbsizeam [ He, ciiy4ea mu ce psiOko




BapBaTe 1M HA peknaMuTe 3a
nekapcrsea?

MeaMUMHCKKU cneunanucTu: MauneHTuU:

80%
70%
60%

50%
40%

AA (34%)

30%
20%

10%

o P
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It's going to work,

y studies have sh
aally effective
nic rhdnitis, allergies, hives,
tosiny dylicis,

dlaathea, dyspepsia
worrhodds, leritable bowel synde

ond In heartbeat, increased t
extremities; muscle weakness, &
and bone pain; servousness, decreased mer
tremor; headache; ‘

speech and enovement; memdey impairenent; confusicn and
dream aboormality. stomach upset; diarhes; dry mosth;
constipation; gas; thirst; ackd reflwg difficu
changes ia appetite; burpiag and ty of the teagoe 10
move; fushing bt flashes; sweating
skin ctio ght; difficult or ra

¢ the throat o ¢

4

and sinus s

¢ swallowing wheezing hives; rash; sovere slox
of the siin; chills, heat sensitivity, swelling, boatiag
hangover effact; fever, dizrioess on sandiag up
W sensations; cehydrat and changes in
a0 menstruation

http://www.theonion.com/articles/f{da-approves-sale-of-prescription-placebo,1606/#enlarge
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MapKeTUHroBa KOMYHUKAL,UA

[Ipegu: 4P’s Cera: 4C’s
llpogykT L|eHHOCTU Ha K/INeHTa
(Product) (Customer Value)
LleHa CrouHoCT
(Price) (Cost)
Pa3znpocrpaHeHne ‘ Yaobcreo
(Place) (Convenience)
Peknama KomyHukaumna
(Promotion)

(Communication)




AHann3 Ha peknaMHaTa KOMyYHUKaLLMA 3a
nekapcrtea 2009 r.

Advertisements’ communication Target group of advertisements
channel

100%
<18yrs, 4.6%

80%

without
specification
60% 2159
40% print,
TV,

. 82%
15.5% audio,

20%

0%

>18yrs, 73.9%




[An HAa pekNnaMHuUTe Noc/1laHUA OCHOBAaBALLLYU
ce Ha: KayecTtBo (Q), edbukacHocT (E),
be3zonacHocT (S) nnu kombuHauus

90% 82%
80% -
70%
60%
50%
40% -
30% 1
20%
10% 171 1.3%

0% -

LN N N W W W




[layuneHTsT € Haru—-BaXeH.
Tou He nNpekvcBa Hawara pabora, To € HeMHUA CMUCHI.
Hune He My npaBum yciyra, KaTto Ce rpmxum 3a Hero.
Tod Hn npasu yciyra, KaTto HH JaBa Bb3MOXHOCT

Aa ro CTopum.

Maxatma lavgn (1869-1948)
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